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What exactly is Events tourism? 

Many destinations hold events in order to attract 
visitors. They range from festivals to exhibitions, to 
competitions – all on a wide variety of topics from 
business to food, music, dance, sports, computer 
games, etc.  You can find an event somewhere in the 
world on almost any subject you can think of.  A 
growing trend today is that people want to have 
experiences.  Many people prefer to purchase an 
experience rather than a physical object, and this is 
especially true of younger people. At the same time, 
many travellers want to have a personalised 
experience but many events are a designed for large 
groups. 
 

 
 
 
 
 
 
 
 
 
 
 
 

JOMO PLASTIC 
WASTE 

ACCESS 
ECONOMY 

As opposed to 
FOMO (Fear of 
Missing Out), the 
Joy of Missing Out 
(JOMO) is an 
emerging trend as 
tourists are 
resisting the 
“always-on” 
mentality. The 
desire to unplug 
(“switch off 
technology”) is 
spurred by a need 
for authenticity, 
privacy and the 
enjoyment of face-
to-face, live 
experiences… 

High-profile events 
have greatly 
increased 
awareness 
amongst 
delegates of the 
negative impact of 
plastics. 
 
Many events and 
other tourism-
related businesses 
have innovative 
plans in place to 
substitute the use 
of plastic.  
 

The access 
economy: where 
goods and 
services belonging 
to individuals are 
rented, rather than 
bought using the 
internet e.g. 
accommodation, 
cars, boats, 
sporting 
equipment etc. 
People don't need 
to buy when they 
can rent from 
others. 

 

* Read more about Euromonitor International’s research: 

                             https://blog.euromonitor.com 

Access 
Economy 

RESEARCH COMPETITION 2019 
 

EVENTS TOURISM 

JOMO Plastic Waste 

Three key trends affecting the travel industry in 
2019* 

 

The infographic above shows what stakeholders in the 

industry provide to tourists: they make travel-related 
information available; offer destinations to choose from; 
provide a way to make reservations; offer transportation 
choices; accommodation choices; food choices, 
entertainment and activities. The tourists come back home 
with a lot of experiences to share. 
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              FRAMEWORK FOR YOUR RESEARCH 
 
WHAT TO SUBMIT FOR THE COMPETITION 
 
Research title: “Events Tourism”  
 
Where to start? 
 

Identify ONE tourism-related event in South Africa and do thorough research on this 
event. Incorporate the THREE key trends on the previous page into your research.  
 
1. Give a detailed description of the event you have chosen for your research. 

Remember to describe the purpose of the event, location, capacity, target market, 
business opportunities and possible job creation. 

2. Discuss how the event will be hosted sustainability. Use the triple bottom-line 
approach to discuss the economic impact of the event on the area, the impact on the 
local community and the impact on the environment. 

3. Explain how your chosen event can benefit South Africa’s tourism industry. 
4. Discuss ONE place tourists can visit who want to stay longer after the event. 

(Include accommodation, transport, activities and/or experiences.) Remember to 
keep the three trends (FOMO / Plastic waste / access economy) in mind, and 
indicate where/how this is incorporated into the trip. 
  

Technical requirements: 
Length:  4 x  A4 pages – typed (Arial 12) 
Photographs:  Maximum of 3 but not a requirement. 
Cover page:  Not required. 
Entry form:  Must be send with the entry (signature of principal & teacher) 
Email to: gttpsa11@gmail.com  / Fax:  0866 560 981 
Closing date:  26 July 2019  
 
Before You Begin Your Research. 
Be sure to read the Guidelines for the Research Award on the international website. 

https://www.gttp.org/students/research-award/guidelines 
 
Research: 
You are encouraged to use as many resources as possible for your research. 
 
Here are a few links to resources: 
http://www.travelstart.co.za/blog/events-and-festivals-in-south-africa 
https://totalproductmarketing.com/the-access-economy/ 
https://www.plantastic.co.za  Upcycle vs recycle:  bracelets from plastic bags 
https://www.wttc.org      WTTC (The World Travel and Tourism Council)  
www.travelmole.com  
www.skift.com Skift means “shift” or “transformation” in the three Nordic languages.  
http://gttp.org/partners/ Go the GTTP website and see what our Global Partners are 
doing; they are all involved in some way with supporting events. 

NOTE TO LEARNERS: 
Do not borrow images from the Internet 
unless the website states clearly that you 
may use the images. Taking images 
without permission is called “copyright 
infringement” and can result in expensive 
financial penalties. GTTP-SA will remove 
images from case studies if it believes 
there may be a copyright problem. 
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